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Letter to Attendees (English) 
In organizing this collaborative conference, the vision of the Sheila Hugh Mackay Foundation was 
to advocate for community involvement in the evolution of our vibrant creative sector in New 
Brunswick.    

Our invitation to you was based on our appreciation for your important contributions in the 
ongoing work of creating a sustainable future for the visual arts in New Brunswick. 

We would like to thank the members of the organizing team.  In November 2013, the Board of 
Directors of the Sheila Hugh Mackay Foundation convened a group of creative thinkers to help 
make this conference a success.   

Our appreciation to Kathryn McCarroll, John Murchie, Freeman Patterson, Brigitte Clavette, Jean-
Pierre Caissie,  Akoulina Connell, Nathalie Dubois, Mario Doucette, Elli Hearte, Suzanne Hill,  and 
Kate Wallace for guidance and assistance in gathering a diverse group of people, united by a 
common passion for the visual arts, to engage in  two days of conversations.  We thank all of those 
who answered this call to create and believe that this engagement will strengthen existing 
networks and  spark new initiatives.  We encourage you all to build on the vision you develop 
through this conference.  

Cher (ère) participant(e) 
En organisant cette conférence à aire ouverte « Open Space »,  la Fondation  Sheila Hugh Mackay a 
voulu favoriser une large participation communautaire  à l’évolution d’un secteur d’arts visuels 
riche, diversifié et innovateur au Nouveau-Brunswick. 

En vous lançant cette invitation,  nous reconnaissions votre contribution significative à la 
réalisation d’un avenir radieux pour les arts visuels au Nouveau-Brunswick. 

Nous tenons à remercier les membres du comité organisateur.  En novembre 2013,  le conseil 
d’administration SHM a invité un groupe de penseurs à nous aider à assurer le succès de cette 
conférence.  Nos remerciements s’adressent  à Kathryn McCarroll, John Murchie, Freeman 
Patterson, Brigitte Clavette Jean-Pierre Caissie,  Akoulina Connell, Natalie Dubois, Mario Doucette, 
Elli Hearte, Suzanne Hill,  et Kate Wallace qui nous ont guidé et soutenu pour regrouper ici les 
personnes unies  par le même désir de contribuer à l’épanouissement des arts visuels au N.-B. 

Nous vous remercions tous et toutes pour votre présence ici et pour votre engagement à soutenir 
les réseaux actuels et pour votre enthousiasme à  susciter de nouvelles initiatives.  

Nous vous encourageons à développer et à bâtir sur les nouvelles idées que ce forum aura fait 
surgir.  

Louie Surette,  
Official Host/Hôte officiel avec la Sheila Hugh Mackay Foundation  
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Session 01 – How do we get Art to the general public? 
 
Topic Title/ Sujet de Discussion: How do we get Art to the general public?   
 

 

Initiator/Initiateur: Matt Kwilliston 
 

 

Participants (es): Sharon Dugas, Kaeli Cook, Lisa Griffin, Patrick Allaby  
 

 

Discussions Highlights/Éléments Importants: 
 

 

How? Some of the ways suggested were galleries, restaurants - ie,MT Deli and Issacs Way in 
Fredericton, private shows, websites (social media,etc.), charity events - ie, Frostival in 
Fredericton, for crafts there is Etsy, coffee shops and stores in Sackville, Gallery Connection 
on York in Fredericton, Beaverbrook gallery and other galleries, Arts Center on Charlotte St., 
L’art ici SVP in Moncton, Aberdeen Cultural Center, farmers markets, - Some other unusual 
ways - TBA collective - a group that started shows in Moncton who brought art out of the 
galleries and into music venues - Live shows with silent auctions - etc. 
 

What generates buzz? What connects people to art? Is it a consumer product? How to sell and 
not sell out?  
 

Weird divide between traditional marketing methods - ie newspapers, etc and newer social 
media marketing -  
 

What is Art anyway? - is a mug just a mug or is it art - or both - practical applications of art - Art 
as a geode - all rocky and hard on the outside and brilliant gem on the inside - but who knows 
it is not just a rock at first? - getting art out there is like birthing a baby - facilitators that want to 
help to coordinate the process for connecting - ie: Lisa and Matt - starting to get a group of 
artists together to create murals in downtown Moncton to inspire the public and create 
atmosphere which in turn could potentially generate exposure -  
 

What about the eco friendly aspect and social responsibility - when people feel connected to a 
cause they may be more supportive - studio tours allow artists and the public to interact and 
allows them to ask questions about the process - engages them - makes the artist more 
approachable - sometimes there is also a divide between people - Kaeli said she sees this in 
Sackville between the artist community and the general public. 
 

Are artists weird? Are we flaky? Are we too out there?  Will everyone appreciate the art you 
make? Will they understand the message you are trying to convey? Will they see a beautiful 
bowl or an ashtray and does it matter as long as you sell it? Is there clarity with what you do as 
an artist?  Does what artists do inspire others - engage others?  
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How to generate the connection on a local level and have public support locally as opposed to 
public finding art in mainstream - Walmart - do artists have to find their support outside their 
local area - on social media -  Pinterest, etc?  

  



   
 

 14 

Session 02 What do we mean by sustainable art in NB? 
 

Topic Title/ Sujet de Discussion: What do we mean by sustainability in art in NB?  
 

Initiator/Initiateur: Jennifer Pazienza 
 

Participants (es): Danielle Hogan, Jocelyn Jean, Louie Surette, Peter Manchester, Kathryn 
McCarroll, Susan Judah, Gemey Kelly, Caroline Walker 
 

Discussions Highlights/Éléments Importants: NB needs for a working definition. To be 
supported, upheld, confirmed, but by whom and how? The need for a collective attack on the 
notion of artists as people other than members of a community, or a special group occupying a 
special boat that needs to be kept afloat. 
 

*Sustainable development is development that meets the needs of the present w/o 
compromising the ability of future generations to meet their needs. Having it here tomorrow. 
 

*Sustainability is multi-layered and depends on, in no apparent order, education, public 
awareness, how art creates value, notions of a dynamic community, momentum or positive 
milieu for art and artists/makers, economic development, government support, universities, 
galleries, agents, marketers, individual and communal lifestyle choices, respect for a range of 
kinds of artistic work, for example commissioned work, how sustainability in art connects to 
other areas of the environment such as economy and culture. 
 

*What fuels sustainability is always changing, how do we continue to stoke the fires? 
 

*Disparity between and within artist communities, for example the role of universities and how 
they support and sustain artists through secure income and studio space.  
 

*The tension between a market driven model and government responsibility. 
 

*How those who benefit greatly from the market give back. How makers give to the greater 
community.  
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Session 03 Why doesn’t NB have an aboriginal gallery? 
 
Topic Title/ Sujet de Discussion: Why doesn't NB have an Aboriginal art gallery?   
 

 

Initiator/Initiateur: Natalie Sappier 
 

 

Participants (es): John Murchie, Kate Wallace, Gemey Kelly, Peter Larocque 
 

 

Discussions Highlights/Éléments Importants: 
 

 

Natalie Sappier is an aboriginal outreach officer for artsnb. She has visited 12 of NB’s 15 First 
Nations, and had met 160 aboriginal artists during this outreach. Most are emerging or student 
artists. Natalie has a dream: a gallery/studio in Fredericton where aboriginal artists can show 
and make work.  She is motivated by pride, and a desire to share her culture, to use art as a 
way to open that discussion. 
New Brunswick has not had a gallery dedicated to work by its aboriginal artists before, for a 
variety of reasons, in particular related to a historical context in which they were divorced from 
traditions, and discouraged from practising traditional art forms.  
“It’s coming back now,” Natalie says. “The ones that carried our stories and carried our culture, 
they’re coming back. We’re comfortable being ourselves.”  
 

 

Some key points from the session:  
 

 

 Aboriginal artists share many of the same challenges as the general population of 
artists: a sense of isolation, professional development needs, market and business 
skills, a lack of opportunity to show their work. Are these issues more acute for First 
Nations artists?  

 Capacity-building is needed to develop aboriginal artists and their connections with the 
broader NB arts community. Artist-run centres, institutions such as museums, and arts 
organizations could be useful partners in this incremental development. The broader 
context of making and sharing work, including developing curatorial and other expertise, 
should be explored. Networks within and without of the aboriginal arts community need 
to be developed.  

 An aboriginal gallery or other initiative for this community should be collaborative, with 
other groups in New Brunswick and beyond, both within and without First Nations 

 The question raises a number of other issues relating to cultural identity, assimilation, 
and an arts infrastructure based on western cultural values and art history.   
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Session 04 How do we make art education relevant in schools? 
 
Topic Title/ Sujet de Discussion: How do we make art relevant in schools?  
 

 

Initiator/Initiateur: Andrew Keirstead & Thaddeus Holownia 
 

 

Participants (es): Julie Forgues, Danielle Hogan, Diana Alexander, Tandi Hooper-Clark, Sue 
Hooper, Kathy Hooper, Patrick Allaby, Thaddeus Holownia 
 

 

Discussions Highlights/Éléments Importants: 
 

 

-If art is mandated in our public schools why is it not happening in all schools at all levels? 

-What can we do to make the government see the importance of art in the classroom? 

-Parents as well as educators need to understand the importance of art and how it can be 
intergrated/seen as part of everything they teach 

-It is interesting to note that every principal can ask to have an art program, with an art 
specialist, in their school. 
-We need to have art specialists in every school - kindergarten to grade 12 - that “do” and can 
talk about art. 
-We can look to models outside of Canada(Finland) and other successful programs that have 
been introduced already in New Brunswick (Sistema) 
-We need a list of the key players...those in “charge”. 
-Parents can make a change 

-Art in public places is critical in educating the general public of the importance of  art in 
society. 
 

 

 

(Jenn Pazienza) 
*So long as “art” broadly said is marginalized in the great social cultural context it will continue 
to reside in the margins in schools and so long as art education is marginalized in schools it 
will continue to be on the fringes of society and culture.  
 

 

*The creation of arts based elementary schools along the lines of STEM  schools is one 
possible way to effect change. Or to at least to promote STEAM schools where along side 
science, technology, engineering, ART, and mathe is included. See: http://www.steamedu.com 

  

http://www.steamedu.com/
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Session 05 How to create respect for art & artists in NB? 
Topic Title/ Sujet de Discussion: How To Create Respect For Art & Artists in New Brunswick  
 

 

Initiator/Initiateur: Andrew Kierstead 
 

 

Participants (es): Diane Reid 
 

 

Discussions Highlights/Éléments Importants: 
 

 

- Respect is earned: Mentors, Educators, Foster Community environment, use voices 
politically and positively - speak out 
- Education starts before elementary school. It starts with the human heart beat! Rhythm and 
balance are learned in the womb. Educate the moms & dads 

- Young people must live the art experience - art in public and private places. 
- Adapt strategies from the corporate world. eg focus groups, collaboration, “teaming”, e-image 
not just text. 
- Break down “us and them” 
- Help others recognize and use their talents. 
- Teach how art works and how it enriches the human experience.”Don’t be afraid to stand out 
: Any one can do mediocrity.” 
- Help people understand the benefits of a liberal arts education. 
- Encourage all artistic expression and help make it happen. 
- Being an artist is not a “fallback” for those who don’t know what they want to do with their 
lives, but an activity crucial to health and well being: Helps to prevent depression, 
suicide...Makes people appreciate what’s beautiful in life. 
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Session 06 Integrating arts in municipal development & street art 
Topic Title/ Sujet de Discussion:   Integrating arts in municipal development & 
how do we make a space for public art without it being viewed as vandalism 
 

Initiator/Initiateur: Kate Rogers & Marcel Leblanc 
 

 

Participants (es): Roxanne Richard, Nadia Ixhoory, David Wells, Erik Edson, Denis 
Lanteigne, Marie-France Robichaud, Caroline Walker, Darren Byers, Linda Rae Dornan, 
Louise Imbeault, Rachellle Richard-Léger, Marcel LeBlanc, Greg Charlton, Amanda Fauteux, 
Pauline Roy, Elli Hearte, Peter Manchester, Louie Surrette 
 

Discussions Highlights/Éléments Importants: 
 

- How do we get others excited about art too? (an example: City of Fredericton design 
competition for manhole covers - didn’t cost any extra money but there was lots of 
resistance from the general public. Why? What approaches might help? Is education an 
answer? 
 

 

- Fear of vandalism - Discussion of creating “Graffiti Walls” - is this a solution? Or 
“ghetto-ising?” 

- From a municipality standpoint, how to balance freedom for artists and support for 
business owners at the same time. 
- Having areas where people can express themselves could be PART of a solution. 
- Graffiti is associated with urban decay on one hand. How do we turn this around? Can 
Graffiti enhance a city? Is it a matter of finding a space for it? Making bridges between 
street artists and willing business owners? 

- Providing spaces for street art could encourage development for artists 

- If there is a space provided, who gets to use it? Who choses? What is represented?  
- Graffiti has an element of surprise and resistance, this is important.  
- Municipalities need to be involved but also keep a distance 

- There needs to be education of a value system, encouraging people to value 
experimentation 

- Example: In Toronto, there is a Graffiti program in a certain neighborhood that is 
making an ugly part of the city beautiful. This is a reflection of a COMMUNITY-BASED 
overall vision and goes back to city planning. 
 

 

- IDEA: What about if documentation of international cities were presented to 
municipalities, noting the economic benefits of street art, public art, architecture, and 
so on. 
- This is about fostering a CULTURAL LENSE - culture being tied into the the overall 
view and goals of the city.  
- St. John is on the move with this, and people have bought into a value system. 
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- How do we all do this? Speak to MLA’s, Ministers, persistence!  
- One tactic is to show the economic impact of cultural activities. You have to show that 
it pays. But, what about value outside of economics? 

- A perspective: You create a cultural centre FIRST, and then money comes. 
- It is important not to think of things as sylos: economic/recreation/culture - these need 
to be integrated.  
- A skate park or something like the Halifax Commons - they are spaces for recreation, a 
cultural space, and more. What about the idea of a creation park?  
 

 

- Thought: How do we foster cultural centres at home when people move away to live in 
cultural centres elsewhere? 
 

 

- We are responsible to help with changes. Yes it is slow moving at times, but it is OUR 
responsibility. 
 

 

- From the perspective of city development: space need to meet bylaws. In this context, 
design is considered subjective. What is acceptable? How much can a municipality 
intervene? Example: Halifax, Barrington Street - no chain stores are allowed, this is a 
bylaw. 
 

 

- Going back to the idea of a value system: no one is asked if we want to look at 
advertising all day in our urban spaces, what is different about street art? 
 

 

- Economic Revenue comes from Happiness 
 

 

- If we want to integrate arts in the municipality, cities need to be more flexible and give 
up some control. 
 

 

- Do we need a rotating arts committee to consult with the municipality? 
 

 

- We also need to value architecture and the preservation of it. We have beautiful 
architecture all around us and this needs to be valued. 
 

 

- There will always be councillor and engineers that do not look at their plans through a 
cultural lense - artists need to be involved. 
- PERSISTENCE is NECESSARY 
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- Could early education help? Bringing children up in an environment that is creative 
and with an appreciation for the arts. 
- Municipalities must be active and invite artists to give advice regarding aesthetic 
issues, beauty in public spaces. 
 

 

- Art education: needs to be there from a young age. 
 

To end: If anyone has ideas of how to make & keep the arts relevant and present in 
growing cities - please share! let’s keep this on the menu and foster that “cultural 
lense” 
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Session 07 Tax credits for the purchase of art 
Topic Title/ Sujet de Discussion:  Tax Credits for the Purchase of Art/ Crédits d'impôts 
pour l'achat d'œuvres  
 

Initiator/Initiateur: Barbara Safran de Niverville 
 

Participants (es): Pauline Roy, Louise Imbeault 
 

Discussions Highlights/Éléments Importants: 
Tax credits would encourage individuals and businesses to invest in fine art and fine craft 
created by professional artists and artisans. 
 

Definitions of ‘professional artist’ are available from CARFAC and from AAAPNB. 
 

Est-ce que l’AAAPNB revendique déjà le crédit d’impôts? 

Does the AAAPNB (Association acadienne des artistes professionnels/elles du NB) issue tax 
credits already? 
 

Existe-t-il dans d’autres jurisdictions? Does the tax credit for art purchase exist elsewhere? 
 

 

Est-ce que ArtsLink et l’AAAPNB peuvent porter ce projet au niveau de recherche et de la 
politique? Can ArtsLink and the AAAPNB take on the research and lobbying for this project ? 
 

Peut artsnb devenir porteur du projet? Can artsnb take on this project? 
 

Est-ce qu’on peut débuter une agence de mise en marché provinciale d’œuvres d’art 
ressemblant celle que l’AAAPNB dirigeait au passé? 
 

Pour aider les artistes il faut de multiples initiatives, dont le crédit d’impôts pourrait  figurer. 
Multiple initiatives are needed to help artists. Tax credits for fine art and fine craft is one 
possibility. 
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Session 08 How can we keep NB and maritime arts administrators here? 
Topic Title/ Sujet de Discussion: How can we keep NB and Maritime Arts Administrators 
here?   
 

Initiator/Initiateur: Rebecca Blankert  
 

Participants (es): Andrew Keirsted, John Cushnie, Nisk Imbeault, Sophia Bartholomew, Akou 
Connell, Lisa J. Griffin, Amanda Fauteux, Rebecca Blankert 
 

Discussions Highlights/Éléments Importants: 
We discussed the need for sustainable funding for Projects and Programming. There is a lack 
of Human Resources and funding agencies have criticized that too much of the funding is 
being used by organizations on administrative expenses. The arts branch doesn’t have a good 
idea of how organizations are run. Does the public appreciate or understand what we are 
doing?  
 

We discussed alternative places to find funding including business and corporate funding and 
fundraising. We talked about the THC changing their name and how much a name change 
costs. The funding saved not changing your name could go to funding other things such as 
artist grants and projects. We discussed making various connections with politicians. We need 
to change cultural ideas about contemporary art. We talked about the artist-run centres that 
are 30 or 40 years old, we discussed the history of these centres in the province and the 
history of art in Canada the need to change the public and communities mind about the 
importance of art being made today. We discussed the need for entrepreneurship and job 
creation and population retention within NB and the Maritime provinces.  
 

What is the government’s agenda and how can we create language in applications that works 
with that? We discussed our board members and the people that make up these boards. Is it 
important to strategically select the board and include a broad range of community members? 
With some of these ideas in mind we started getting into discussion about what exactly were 
our goals as artist-run centres, provincial and public galleries? Curating, creating dialogue and 
support, making engaging work, paying artists and facilitating education was our core group of 
ideas we felt were important within our varied organizations. 
 

Who in our community wanted to get behind our goals and what we are doing? What are our 
connections we have with our towns, cities and communities? Youth Programming that is run 
by artists in the community (paying artists to run programs. Awesome!) are a great way to 
create a foundation with the larger community and create an atmosphere of respect and make 
links. 
 

We wanted to know if we were just thinking provincially or were we broadening our thinking 
nationally. Do we need to think about the whole Canadian Art community?  
If your gallery didn’t exist how would it effect your community? What is your artist community? 
There would be no cultural growth in the province if the galleries and artist-run centres didn’t 
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exist. There are various funding bodies and they all have different ideas on what contemporary 
art is and that is difficult to navigate sometimes.  
We discussed engaging and expanding audiences through programming and documentation. 
This comes with HR issues because of the work load that comes with writing appropriate, 
engaging and descriptive documentation. Do we do fewer things and develop them more or do 
we create a huge amount of programming that only engages a limited audience?  
 

With the discussion of audience in the mix we also gauged the topic of documentation; online 
and physical. Juries want the physical book but there are archiving movements that are 
moving in an online direction in terms of documentation. This could create a broader audience 
for artists work and for curated exhibitions etc. More and more galleries are putting their 
collections online and funding agencies are moving toward reviewing documentation virtually. 
Content operates differently online than physically and we need to be able to address that 
issue as well. 
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Session 09 Cross-jurisdictional opportunities for artists 
Topic Title/ Sujet de Discussion:  How do we create more opportunities that are cross-
jurisdictional (other provinces, countries, etc.)? 
 

Initiator/Initiateur: Akou Connell 
 

Participants (es): Kyle Forbes, Barbara Safran de Niverville, Rebeccah Blankert, John 
Leroux, Jade Ansley, Diane Reid, Sharon Dugas 
 

Discussions Highlights/Éléments Importants: 
 Send an artist every year to a biennale - Venice, Sau Paulo, Miami, other - to ensure 

that international presence and networking for NB is established. 
 Touring dollars for artists 
 Toronto Art Fair - rent a booth, send a delegation. 
 Reestablish program exchanges at artsnb with Manitoba, Quebec, and Maine - and 

lobby for more funding to create new ones. 
 Establish an ISCP residency fund to send an emerging artist or curator to NYC each 

year. 
 Bring curators and critics IN to shows in NB to cover emerging artist events. 
 Fly magazine critics in for art exhibitions. 
 Touring money for exhibitions 
 Money for digital presence, online and paper catalogues, stronger online presence for 

galleries in NB (web development, CARFAC fees) to help these organizations and 
institutions help artists 

 Resources for artist websites and photographing work 
 Advertising dollars to market NB artists in international art magazines 
 Fund a digital gallery feature graduating students from NBCCD, UdeM, and Mount 

Allison, (UNB?) 
 Establish mentorships and internship opportunities for recent grads locally and abroad 
 Grants and incubator spaces for recent grads to start up (equipment, create biz plan, 

etc.) See website for The big Idea in New Zealand 
 Update equipment in NB art schools 
 Revisit the NB/Maine Cultural MOU 
 Develop exchanges between art schools (colleges and universities) in other provinces 

and countries - flex education - with transferable credits (i.e. OCAD, Emily Carr, 
Ryerson, U of Maine, Leslie College of Craft and Design, UQAM, Grant McEwan, etc. 
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Session 10 Young artists 
Topic Title/ Sujet de Discussion:  Young Artists  
 

 

Initiator/Initiateur: John Murchie 
 

 

Participants (es):  
John Murchie 

Graeme Patterson 

Patrick Allaby 

Spencer Corbett 
Marcel LeBlanc 

Marie-France Robichaud 

Kyle Forbes 

Gemey Kelly 

Jade Ansley 

Kaeli Cook 

Caroline Walker 
Brigitte Clavette 
 

 

Discussions Highlights/Éléments Importants: 
-what happens after formal education for artists and how will young artists find the capacity to 
continue to make art 
 

 

-incubation periods - after art school - to provide a bridge between art school and the art world 
- some programs such as commerce and computer science do this where grads are eased into 
the sector 
 

 

-importance of internships and mentorships 

-possibility of mentoring of young artists by established artists - through meet and greet 
opportunities, self directed etc.  VANS already does this 

-affordable access to studio space, sharing of facilities 

-public galleries should be mentoring and providing internships 

-placement programs a good idea  
-taking advantage of residencies, travel while young 

-issue of the small percentage of grads who continue to make art  
-key to have a community of support around you -a lot of isolation in NB 

-keeping young artists in NB - giving them some goals  
-also keeping students in our communities over the summer - opportunities for them to stay 

-encouraging resourcefulness - doing the crappy job etc in order to sustain your practice; again 
having a supportive community makes this more possible 
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--offering students access to grads who have gone on in the art world - Life After BFA 

-seminars and classes dealing with life after graduation 

-exhibition opportunities discussed - getting together as groups, reunion exhibitions, etc 

-importance of place - in NB you can afford to buy a house with a studio - it’s not always 
necessary to show in the same place where you live - opportunities outside NB 

-joining with grads in other programs for exhibition opportunities - example of OCAD and 
NSCAD 
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Session 11 Encouraging politicians to understand and appreciate the value 
and importance of arts & culture 
Topic Title/ Sujet de Discussion:  How do we encourage politicians to understand the 
value & importance of Arts & Culture  
 

 

Initiator/Initiateur: John Leroux 
 

 

Participants (es): Susan Judah, Greg Charlton, Peter Laroque, Roxanne Richard, Danielle 
Hogan, Jennifer Pazienza, Thaddeus Holownia, Eric Edson, Katie Fitzrandolph, Kate Rogers, 
Caroline Walker, John Leroux, Nadia Khoury, Diana Alexander 
 

 

Discussions Highlights/Éléments Importants: 
 

 

1 - Get artists to “make the first move” by meeting with politicians and relating the value 
of arts & culture. Offer to establish regular meetings with community arts professionals 
and politicians. Convene these meetings at convenient times/places for all parties so a 
critical mass of individuals can attend. Be prepared with an agenda. 
2 - Partner with non-arts power players (i.e. business leaders) to gain access to political 
power players. Find respected champions in the community outside of the arts realm 
that have an affinity for the arts. 
3 - Artists must be professional in their advocacy. Draw on the wider appeal and 
connectivity of arts infrastructure/programs that are currently making a difference in the 
community.  
4 - Don’t underestimate the value of meeting and engaging with local representatives 
(city councillors, MLS’s). Focus on ADM’s, DM’s and Directors within the provincial civil 
service instead of just ministers and the Premier, as they are our long-term advocates 
who brief the higher-ups anyways. 
5 - Engage and inform the staff of political bodies as well. 
6 - Fuel the legacy of Andy Scott! It’s still fresh and vital. 
7 - Understand the catalyst effect of a first project done right, so we must deliver at 
every step of the way. 
8 - Be vocal and appreciative of what the politicians do and what they have allowed to 
happen. Share the credit wherever possible. 
9 - Use proven project precedents as ammunition for getting approvals and funding. 
Show their benefits and effects. Everyone wants to back a winner! 
10 - Join and support unbrella groups like Artslink, as one larger united voice has much 
more weight that many smaller individual voices - we’re all wanting to reach the same 
finish line… 
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11 - Get more artists on the boards of the province’s larger cultural institutions and 
galleries. They will have a deep influence on widening the understanding of the arts & 
culture within groups who often need such wisdom. 
12 - Get the E.D.’s of the myriad provincial arts organizations to meet periodically to 
share issues, concerns and solutions. 
13 - We need more critical arts writing!!! It’s our public voice for the citizenry and the 
politicians to understand. It will have tremendous academic and PR value. 
14 - Create an online NB cultural journal that connects all artistic disciplines and 
institutions. 
15 - Pursue cross-over projects that entail arts/culture with recreation, education, social 
justice, etc.. to promote the genuine interdependance of what we do. 
16 - Spread the net wide with regards to meeting other provincial ministers, not only 
concentrating on the NB Minister of Culture. Our work touches on health, environment, 
finance, etc.. 
17 - Beware of acting as arrogant artists. Lose the “exclusivity” that often taints us. We 
must embrace and welcome the larger society if we are to suceed and matter. 
18 - EDUCATION in the public system must be returned to its former levels of depth and 
importance so we can make art matter to the next generation. Otherwise, all arts and 
culture sensibilities will eventually erode away. 
19 - Meet with the minister of education to allow for the establishment of an arts-based 
school pilot project. These have been successful in other jurisdictions. 
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Session 12 How do we create links between three different artist 
communities in NB (Francophone, Anglophone, & First Nation)? 
Topic Title/ Sujet de Discussion:  How do we create links between three diffrerent artist 
communities in NB (francophone, anglophone and First Nations)?  
 

 

Initiator/Initiateur: Jocelyn Jean 
 

 

Participants (es): Jocelyn Jean, Julie T.-Forgues, Denis Lanteigne, Elli Hearte, Katie 
Nicholas. 
 

 

Discussions Highlights/Éléments Importants: 
 Puisque trois communautés - FRANCOPHONES, ANGLOPHONES, AUTOCHTONES - 

qui occupent le territoire au NB et, qui ont, pour le moment, très peu de contact entre 
eux. Alors, comment peut-on ENGAGER et TISSER des contacts, des liens, des 
moyens et des échanges entre celles-ci? 

 Organiser une « TRIENNALE » qui réunirait les trois communautés : 
o avoir trois commissaires (un de chaque communauté). 
o dans trois régions du territoire représentant les trois communautés  
o avoir une circulation de la triennale et/ou de l’exposition des travaux de la 

triennale afin de créer une VISIBILITÉ des trois communautés, et ce, DANS les 
trois communautés. 

 Créer des évènements pour créer des LIENS entre les trois communautés : 
o ateliers 
o forums 
o colloques 
o stages 
o échanges 
o expositions 

 Créer des RÉSIDENCES D’ARTISTES qui déplaceraient dans les trois communautés: 
o trois artistes des trois communautés dans trois lieues différents 

 Créer des ÉVÉNEMENTS locaux pour réunir les trois communautés. 
 « Réveiller » les RESSOURCES déjà établies (ex. : les conseils des arts, etc.). 
 Créer des COLLABORATIONS entre les centres d’artistes et les galeries qui sont déjà 

présentent dans les communautés respectives. 
 Établir un moyen de CIRCULATION des expositions (et des artistes) qui regroupent nos 

trois communautés dans des milieux ruraux ainsi qu’urbains. 
 Créer un système de PROMOTION de l’art contemporain de ces trois groupes, plutôt 

que penser ces groupes comme singuliers d’un à l’autre 
 Créer un lien plus étroit entre AAAPNB, ArtsLinkNB, et pour le moment, les agents de 

liaison autochtones d’artsnb, afin de faciliter le partage d’échange pour mettre de l’avant 
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et élaborer de contacts prometteurs afin d’engager le processus des idées mentionnées 
ci-haut.  

 Travailler ENSEMBLE sous UNE plateforme afin de développer des idées 
COMMUNES. 

 Trouver un moyen d’engager les MÉDIAS à promouvoir davantage dans de l’art 
contemporain du NB (ex.: les médias anglophones couvrir les évènements 
francophones et versus, etc.). 

 Donner les moyens possibles à tous les centres d’artiste, les galeries, etc. à TRADUIRE 
(dans les trois langues) les sites Web, les guides de demande, etc. afin de faciliter une 
plus grande ouverture entre les communautés. 

 Faciliter et/ou créer des moyens plus adéquats de PARTENARIAT et 
COLLABORATION entre artistes/centres 
d’artiste/conseil/administratrice/écoles/université/paliers gouvernementaux. 
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Session 13 How do we create links between three different artist 
communities in NB (Francophone, Anglophone, & First Nation)? 
Topic Title/ Sujet de Discussion:  How can we create maker spaces for artists in NB. 
(facilities that allow creative exploration in materials and technology)  
 

Initiator/Initiateur: Peter Manchester 
 

Participants (es): Marie France Robichaud, Kyle Forbes, Marcel LeBlanc, Pat Allenby 
 

Discussions Highlights/Éléments Importants: Trades professionals sharing work space and 
knowledge with artists. Online outreach for information and participants. Outreach to trades 
persons and artists to collaborate. Build community access by building interest and finding 
venues for technology (metal, wood, plastic, new technologies, micro electronics etc.) 
Encourage cross discipline access in universities (ie. physics and engineering depts. 
collaborating with arts depts.) Create inter departmental teams  in universities for competitions 
and other projects. Higher communication between community colleges, community and 
universities for shared access to technology.  Approach retired trades people for skills sharing 
with artists.  
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Session 14 How do you make public art sustainable? 
Topic Title/ Sujet de Discussion:  How Do You Make Public Art Sustainable  
 

 

Initiator/Initiateur: Lisa Griffin 
 

 

Participants (es):  Andrew Kierstead 

Denis Lauteijue 

Roxanne Richard 

Nadia Klaurry 

Susan Judah 

Darren Byers 

Mathieu Leger 
Diana Alexander 
Jocelyn Dean 

 

 

Discussions Highlights/Éléments Importants: 
- Need for 1% public art funding from the province and cities 

- Public art connects and enriches the community 

- Sculpture Symposiums bring “high profile” artists inro the community. The public can see the 
creative process and how problems are solved. 
- Could their be a 1% for businesses and the money is put towards public art? tax break 

- Workshops on how to apply for public art proposals. 
- Mentorship program 

- Life span of public art - traditional media:stone, metal.. 
- Public art can create pride in a community after making the commitment to make it happen. 
- Committee process. There needs to be a contract ti ensure that placement and maintenance 
of the work of art. 
- Should a fund be set up for future maintenance costs/ 
- Social responsibility and education must be taught in schools. 
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Session 15 Creating cross-cultural opportunities for all ages 
Topic Title/ Sujet de Discussion:  Creating Cross-Cultural Opportunities for all ages  
 

Initiator/Initiateur: Akoulina Connell 
 

Participants (es): Linda Rae Dornan, Diane Reid, Peter Manchester, Tandi Hooper-Clark, 
Sharon Dugas, Akou Connell 
 

Discussions Highlights/Éléments Importants: 
- Artists Exchanges between communities to better understand the communities in NB 
(Tobique,  

Fredericton, Sackville, Moncton, etc) 
- Being more present in many communities and encouraging a greater involvement from the  

larger arts community. 
- Sharing spaces with other artists for a cross-pollination between communities 

- Artist immigrants - work with settlement services to help newcomers with an arts practice to  
network with NB arts community and meet mentors 

     - contact artslink and aaapnb 

- Mentoring 

- Urban/Rural - arts residencies on farms, firehalls, in forestry, fishing. Take a community  
centred approach. 

- Where do we publicize lessons in the arts for children? for adults? Do we need a hub for arts  
education in NB? 

- Take the approach of:  WE go to the community in the street, schools, hospitals…. 
Participatory art on the street and elsewhere 

Festivals 

Education 

- Thinking of ourselves as a creative community instead of only as artists - an expanded sense  
of the creative community connected to science and technology and elsewhere. 

 ex. Maker Spaces with equipment for support for new kinds of collisions and synergies  
across communities. 

- Ensure that a more expanded notion of who we are is communicated in both languages. 
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Session 16 Security/survival beyond your “working” years 
Topic Title/ Sujet de Discussion:  Security/Survival, Beyond your “working” years  
 

Initiator/Initiateur: Brigitte Clavette 
 

Participants (es): Mattew K. Williston, John Murchie, Jen. Pazzienza, Jade Ansley, Spencer 
Corbett, Danielle Hogan, Graham Patterson, David Wells, Marcel Leblanc, Marie France 
Robichaud 
 

Discussions Highlights/Éléments Importants: 
 Pension fund 
 Who are the contributors? 
 1%... 
 G.I.E. (guaranteed income for everyone) 
 Distribution of wealth 
 Cannot be tied solely to a business model 
 Age Matters 
 Interdependence, intergenerational, volunteer/ friendship (mentorship) 
 Open studios 
 Residence, (home) for senior artists, intergenerational housing, subsidized housing, 

access to studio spaces 
 Knowledge park models, but for arts and culture 
 important of 3rd spaces. (see Danielle book recommendation: Great Good Place, by 

Ray Oldenberg. 
Interesting blend of young and not so young participants. Dynamic conversation! 
A conversation that started between the youngest person in the room, Matt, and the eldest 
(me), from seemingly polar opposite interests, grew into a passionate discussion as the group 
grew from 2 to 10. We covered much ground as the topics blended together. From street art to 
what might happen when I am an old artist. Very rich. This would not happen without the Open 
Space created here this weekend. Thank you so much! 
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Session 17 Looking into the idea of hiring a person to become an 
artist/liaison with other NB artists 
Topic Title/ Sujet de Discussion:  To Look into the idea of hiring a person to become an 
artist agent/liason with nb artists  
 

Initiator/Initiateur: Kathy Hooper 
 

Participants (es): Pauline Roy, Kate Rogers, Tandi Hooper-Clark, Sue Hooper, Akou Connell, 
Barbara Safran de Niverville, Katie Nicholas, Kathy Hooper 
 

Discussions Highlights/Éléments Importants: 
 The Acadians have it figure out.  Model should be looked at 
 Funding needed to start this project. 
 The agent should have extensive knowledge of all things art in order to move nb artists 

and art around the province and out of the province as well. 
 Are there existing art agents? Where are they? How do you get an agent? 
 Look at “The Big Idea” which is a project model from New Zealand 
 Person to be the art agent should have a large capacity and be able to initiate capacity 

building for the artists 
 Artists need to learn to recognize themselves as entrepreneurs.  
 Model to follow: “Improbably Solutions” out of Spain 
 Partnerships/Networks need to be establised for this to work 
 Look at the “Maine Arts Commission” as a model. 
 Don’t reinvent the wheel 
 Need an interface for Visual Arts for this to work. 
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Session 18 Looking into the idea of hiring a person to become an 
artist/liaison with other NB artists 
Topic Title/ Sujet de Discussion: An NB arts magazine? Promoting critical writing about art  
 

Initiator/Initiateur: Linda Rae Dornan 
 

Participants (es): Linda Rae Dornan, Diane Reid, Erik Edson, Peter Larocque, Sharon Dugas, 
Greg Charlton, Katie FitzRandolph, Kate Wallace, Patrick Allaby, Sophia Bartholomew, Nisk 
Imbeault, Caroline Walker 
 

 

Discussions Highlights/Éléments Importants: 
 

Much good work happening. Keen attention from Salon, HERE, Tableau (discussion 
concerning expansion of Beaverbrook Gallery’s mandate. Atlantica? FAAartsnews, ArtsLink. 
Check out “C” Magazine, Border Crossings, Arabella. 
 

There’s a difference between INFORMATIVE writing (summary, description) and solid 
CRITICISM. A new model needed for dissemination of work and ideas? 
 

Economic Challenges: fair compensation vital for most. 
 

Elitist vs. Democratic: public perception of the arts often negative. 
 

New Markets: Cruise ship stop St. Andrews (2015); potential partnerships, State of Maine 
 

Media Exposure: develop new audiences, mentorships, cross-disciplinary workshops that 
include travel writers and art critics from elsewhere. “Feed” print media; social media. Tweet-
Ups (nimble, free, fun): Dialogue with others via social media; publish well-edited Twitter 
reviews (see Globe and Mail). 
 

Distribute Salon in other papers; have it available in public areas. Distribute FAAartsnews at 
hotel front desks. 
 

Collective site reviews. Short reviews, public transportation ads; use media more effectively. 
Cooperative venture, arts associations: Blog development. A need for editor(s), champion(s), 
advocate(s) with open agenda. Work with WFNB (Writers’ Federation). 
 

Government: often challenging (development time, lack of control) 
Foster critical writing/speaking within arts communities; invite critics to public events. 
 

Education: Arts Atlantic Showcase 
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Session 19 Art and social justice in NB 
Topic Title/ Sujet de Discussion:  Art and Social Justice in NB  
 

Initiator/Initiateur: Danielle Hogan 
 

Participants (es): Danielle Hogan, Katie Fitz Randolph 
 

 

 

Discussions Highlights/Éléments Importants:  
-Discussed the efforts of the Fredericton Arts Alliance to bring art into the schools in the 
Fredericton area.  Specifically to bring art to schools with less resources (funding, family 
networking, class) than others in the city. The Alliance has also created the opportunity for 
artists to visit the homeless shelter in Fredericton with great support from the community there. 
-Talked about the value of public art to increase the public’s consciousness regarding art’s 
varied and various contributions to public well being. 
-Community Gardens 
 

The group decided to merge with a concurrent session about art and government agencies at 
this point because there were so many overlaps! 
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Session 20 Mentorship, the 5 Ws 
Topic Title/ Sujet de Discussion: Mentorship: The 5 Ws  
 

Initiator/Initiateur: ???   
 

Participants (es): Sue Hooper, Katie Nicholas, Kate Wallace, Kathy Hooper, Kathryn 
McCarroll, Darren Byers, Lynn Wigginton, Gregg Finley, Darren Byers 
 

Discussions Highlights/Éléments Importants: 
There are two main types of mentorship: creative development and professional development. 
It can take the form of internships and apprenticeships, as well as other ways of sharing and 
exchanging advice and information. 
Mentorship is not just for emerging artists - it is part of a life-long/career-long process.  
Mentorship is not just for the mentee - the mentor should derive as much benefit and 
satisfaction from the relationship. It is mutually beneficial.  
So many artists are isolated - the need for networks, support and collective actions are acute. 
The opportunities to share, to come together to make and show work are great. Other ways of 
sharing include artist residencies, and group critiques.  
 

Many mentorship programs are underway. Katie Nicholas, aboriginal outreach officer for 
artsnb, spoke of the one-on-one her program is undertaking with First Nations artists. While all 
artists need support, the degree of disconnection of aboriginal artists is perhaps higher than in 
the general population.  
 

Mentorship is not necessarily a formalized relationship. For instance, in First Nations, it is 
tradition to learn from one’s elders. This is a valid mentorship model.  
 

For student and emerging artists, there is a great gap between graduating from an arts 
program and establishing an arts practice. Perhaps a grant program could be developed to 
bridge the gap from student to emerging artist.   
 

 

Cross cultural sharing and exchange is another possibility. The idea was proposed that Hooper 
Studios could invite an aboriginal artist to give a weekend workshop in traditional craft or 
another aboriginal art form (they even have a voyageur canoe from Kingsclear, they could 
incorporate into the weekend, perhaps to go out on the river to collect sweetgrass). And an 
inverse exchange was also discussed, in which a non-aboriginal artist has a residency in an 
aboriginal community.  
 

The conversation veered towards professional development and challenges, including the high 
cost of insurance. The idea of a co-op insurance program was discussed. Kate from ArtsLink 
said she would check with a national health insurance company to see if a national 
liability/studio insurance policy could be arranged for artists.  
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She provided an overview of ArtsLink mentorship programs that are being developed, 
including a series of professional development workshops and an arts & culture accelerator for 
entrepreneurs.  
 

The relationship with the business community is not one-way, there needs to be better 
understanding of what art is, what artists do.  
 

A program that aimed to put original art into offices and workspaces was suggested.  
 

Programs that pair emerging and established artists provide potential models to build upon. 
These include a program as part of the World Acadian Congress and the Young Ancestors 
show last year at the Beaverbrook Art Gallery.  
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Session 21 Physical art in digital age 
Topic Title/ Sujet de Discussion:  Physical Art in a Digital Age  
 

Initiator/Initiateur: Patrick Allaby 
 

Participants (es):  
Patrick Allaby 

Sophia Bartholomew 

Gemey Kelly 

Erik Edson 

Graeme Patterson 

Amanda Fauteux 

Brigitte Clavelle 

Marcel LeBlanc 

Marie-France Robichaud 

Kyle Frobes 

John Cushnie 
 

Discussions Highlights/Éléments Importants: 
-a wide-ranging discussion about the fact that everyone is online 

-artwork on line as a form of dissemination - artists who do or dont have websites 

-considering online space  
-sometimes art online is another iteration of the project  
-digital age changes the way audiences experience  art even in real space - taking photos to 
share the experience - the ~Mona Lisa -  
-recalling Walter Benjamin and art in the age of mechanical reproduction - some of the issues 
of art mediated through technology 

-the aura without the object 
-use of digital technology to prepare audiences for the experience of the work - gaining 
attention for the work 

-important to recognize that the way we process is different - for example between cursive 
writing and texting 

-some discussion about the ability to share online but also to steal - attempt to control seems 
naive 

-again discussion about dissemination and making connections, for example a mail art project 
that is accessed online 

-that it is now possible to have a virtual experience of an artwork and of a gallery - places you 
can’t always go to 

- there is renewed interest in some ways in object based practice - for example renewal of 
interest in the handmade, the local, the authentic 

-and while the digital is the default choice (say, for listening to music) its not your only option 

-issue of paying attention - moving through visual information more quickly, being saturated 
with visual information 

-again about different kinds of thought processes -  
-people use the language they know  
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Session 22 How can NB artists compete nationally and internationally? 
Topic Title/ Sujet de Discussion:  How can artists compete nationally and internationally 
 

Initiator/Initiateur: Elli Hearte 
 

Participants (es): Amanda Fauteux, Rebecca Blanket, Diane Reid, John Murchie, Rita 
Sassani, Denis Lanteigne, Barbara Safran de Niverville, Lynn Wigginton, Linda Rae Dornan, 
Caroline Walker, Nisk Imbeault 
 

Discussions Highlights/Éléments Importants: 
 

 

This question encompases many, many issues 
 

Availability of funding is a problem: 
- afin de réaliser une production d’envergure 

- le financement provincial et municipal ne se compare pas avec ce qui est disponible ailleurs 

- need for artists, but also for organizations 

- artists from the region to not receive fair share of federal funding (equal to % of population) 
 

Putting work online (with info such as contact, price, bio) could : 
- build visibility for individual arts, as well as the art community of NB 

- contribute to recognition (creating a climate of respect) 
To be effective, the online showcase must be well publicized by several approaches; stay 
active and dynamic; feature appropriate links. 
 

Avoir accès à des lieux de travail (ateliers et studios) convenables. 
 

Participating in art fairs and international events; possibly as a delegation? 
 

Support for NB artists in NB needs to happen first. Highlight accomplishments by NB artists. 
There is a lack of confidence. 
 

Professionnalisation :  
- améliorer la qualité des demandes en offrant des ateliers, de l’appui à l’écriture et <a la 
révision 

- offer more, more and more workshops! 
- simulations de jurys 

- collective grant writing, reading and editing initiatives 

- bring in writers and curators 

- encourage a level of standard in applications and exhibitions 
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Encourage artists to GO OUT OF THE PROVINCE!!! (and provide funding) 
 

For artists it goes a long way to:  
- promote NB artists and art elsewhere 

- creating links to broader art community 

- see contemporary art and stay relevant (connaître l’air du temps) 
 

 

Encourage other players (arts administrators, educators, grant officers) to GO OUT OF THE 
PROVINCE!!! (by prioritizing this item in their financial and activity planning) 
 

TRAVELLING (residencies, seeing and presenting exhibitions, meeting curators, attending 
events and symposiums) IS CRUCIAL! 
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Session 23 What does an artist economic/business sustainability model 
look like? 
Topic Title/ Sujet de Discussion: Session 23 What does an artist economic/business 
sustainable model look like? What does an artist government sustainable model look like?  
 

Initiator/Initiateur: Louie Surette and Jennifer Pazienza 
 

Participants (es): Louie Surette, Jennifer Pazienza, Peter Manchester, Carolyn Walker, 
Spencer Corbett, Jade Ansley, Jocelyn Jean, David Wells, Darren Byers, Kyle Forbes, Rita 
Sassani, Louise Imbeault, Andrew Kierstead, Greg Charlto, Thaddeus Hollownia 
 

 

Discussions Highlights/Éléments Importants: Conversation began with the ideas that art is 
a business.  How do artist make $$? Is art made for $$? What are the potential revenue 
streams? Does are create value? How do we define value? What is the relationship between 
art that is available and the demand. Supply and demand?  
 

 

*Any sustainable economic/business model has to recognize revenue is variable and fixed. 
*Some main sources are: grants, residencies, unique to particular projects variable. Fixed, 
sales, including collectors, patrons etc. 
*Traditional business model looks like; an agent or gallery that takes care of the 
commercialisation and all the sales activities for the artist. This includes finding the buyers and 
market. The question is at what cost compared to its perceived value. 
*Government could play a role same way it would treat industry, startup monies and market 
support. Government support could also look like a guaranteed income. 
*Their is a specific need to create consumer appreciation and awareness…. starting in schools 

*Artists need to decide what kind of business model they wish to use, what could be included 

 Commercial galleries 

 Academic galleries 

 Agent 
 Self promotion, marketing 

 Art practice supplemented by other work (unrelated) 
 One of kind pieces to production work 

 International relationships 

 Consumer expectations: size, dimensions, medium will influence market and buyer 
 Marketing initiatives 

*Business classes in art schools to help artists understand the principles of business and 
where to find help in managing the business 
 

Many business models exist for business and the business of art, your choice which will 
depend on “How you define success” and how much are willing to commit and invest in your 
future. 
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Session 24 How can art help in revitalizing a city or neighborhood? 
Topic Title/ Sujet de Discussion: How can art help in revitalizing a city or 

neighborhood?      
 

 

Initiator/Initiateur: Roxanne Richard 
 

 

Participants (es): Roxanne Richard, Lisa J. Griffin, Matt K. Williston, Diana Alexander, 
Kathy Hooper, Rachelle Richard-Léger, Kaeli Cook, Julie T-Forgues, Tandi Hooper-
Clark, Sue Hooper, Sharon Dugas, John Leroux, Danielle Hogan, Rita Sarsani 

 

 

Discussions Highlights/Éléments Importants: 
 Horse and carriage. If you build it (art) they will come.  Pedestrianization, people-level, 

eyes on the street. 
 1% public art policy. Does it work? How is it enforced? 
 When new buildings or public spaces are designed public art should be integrated into 

its development / funding through  designated space for art. 
o example of this: St. John Loyalist Plaza 

 Sculpture symposium 
 Integrated into the business community. A conversation between artists community and 

businesses, big or small, about being a good corporate citizenship, that integrating art = 
a return on investment 

 art creates more art. momentum. start somewhere. 
 commercial vs. municipal buildings 

o How do we approach community to make them see that public art is a good 
thing? 

o Then when the intent is there how do we get them to fund it? 
 Public art alone will never fix a space. Urban design is a whole slew of answers and 

solutions and not just one. 
 Pride in community, walkability, livability 
 Suburban art centres 
 what about other mediums? 

o Ex studios etc around town. Not just public art 
 Cultural zone – create space for public art. Incorporate artists into other facilities 

o Ex. Toronto Distillery District 
 Schools are community centres. People go there everyday. Recognize potential of this. 
 Q: How do you access the community and engage them in the conversation of art in 

their community 
 Artists residency exchanges interprovincial. City funded and allocated. 

o Moncton High (old building) could be saved through this or some other form of 
artistic / cultural hub 
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o Ex. Ministry of casual living – brought art gallery to vacant stor front 
o Organized exhibition / deduction of rent for window curation 
o Using empty storefronts, making vacant spaces more aesthetically pleasing. 

 City and artists meet and greet and dream 
 Flower art – living art. Magnolia’s in St. John 

o Involve schools and communities 
 In order to synergize to create a well-oiled plan we need to allow people to understand 

what THEY can DO.  
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Session 25 We tend to forget the responsibilities of institutions to protect 
art 
Topic Title/ Sujet de Discussion:  We tend to forget the responsibilities of institutions to 
protect art  
 

Initiator/Initiateur: Susan Vida Judah 
 

Participants (es):  Peter Laroque, Diane Reid, Kathryn McCarroll 
 

Discussions Highlights/Éléments Importants: 
Institutions in New Brunswick have a responsibility to protect art.  Exhibitions of work in public 
places require  management on many levels  There is a delicate balance.  Institutions do not 
wish to be elitist but must ensure the physical safety of work, the rights of artists (copyright, 
contract stipulations regarding placement , safelty, design integrity, quality 
control)  Professional staff is necessary.  Professional committees are needed to select work 
and establish schedules. 
 

Rideau Hall has a committee that oversees the exhibitions of art.  Government House in NB 
needs to adopt this policy of  professional curation  in public spaces of  our province’s 
showcase heritage home.   Areas should be designated for the exhibition of contemporary 
art.  A budget should be established for the purchase of new work every 5-10 years. 
 

Art in the public domain should be widely exhbited throughout the province.  Art from the 
Beaverbrook, NBM  and the Artsbank needs to travel.  Security of the receiving institutions is a 
concer.  Investment in new glass technology for framing would facilitate this. 
 

Copyright is an important issue for artists.  CARFAX is significant for sustainability. Institutions 
should pay CARFAC and work with artists to monitor images 
 

Artists should have regular instruction in copyright issues,  Items of interest 
Unless waived, copyright of images stays with the artist after sale of work 

Copyright stays with the artist until 50 years after death 

Aaron Milrad  and Ella Agnew are excellent resources to study. 
SHMF has a paper on copyright available for artists 
 

 

 

 

Institutions are professional but understaffed.  Much is requested in terms of research 
requests.  Yearly schedules must reflect available resources. 
They must balance carefully and often are misunderstood by instant gratification culture of 
modern times.   



   
 

 47 

Session 26 Art? 
Topic Title/ Sujet de Discussion:  Art?  
 

Initiator/Initiateur: Matthew k Williston 
 

Participants (es): Matt k Williston,Brigitte Claudette,Jade Ansley,Spencer Corbets,Marcel 
Leblanc, Marie-France Robichaud,Graeme Patterson,Danielle Hosay,David Wells,John 
Munchie,Eli Hearté 
 

Discussions Highlights/Éléments Importants: 
 what is art? 
 is it a feeling?  
 is it a smell? 
 is it a name? 
 is it a sound? 
 Art is subjective . 
 Not everybody will like the same art piece 
 street art... 
 street art in places/citys that have not had public art ,how do you intergrate ? 
 cart before the horse?  
 build/paint/sculpt it and they will come. 
 EXAMPLES:baha to vancouver,manholes in fredericton,beautiful losers,sugar tiles in 

victoria,drunken poles in Halifax,amherst(too heritage for some people..)Sussex Murals 
 thoses EXAMPLES have worked to , engage the public, clean up derelict areas,bringing 

the general public to places they wouldn’t have visited,making safer spaces, making the 
city more exciting and walkable. 

 how do you fund public ,open air gallerys? 50% public 50% board? 
 how do you integrate contemporay street art without turning your town into willy  wonkas 

wonder world? 
 Art brings people together , not just artists, people in general 
 Art crosses all barriers or language ,age , cultural ,religious backgrounds 
 ART is ART 
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The Session 04 Next Steps How do we make art education relevant? 
Original Topic Title/ Sujet de Discussion: How do we make art relevant in schools?  
 

Next Steps/Prochaine Étape (describe/décrire)  
 

The creation of arts based schools similar to STEM schools. 
 

Primary Contact/Personne Resource::  Jennifer Pazienza 
 
Participants/Participants(es):   
Interested/Intéressé (e)s 
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The Session 05 Next Steps How to create respect for art & artists in NB 
Original Topic Title/ Sujet de Discussion: How To Create Respect For Art & Artists in New 
Brunswick   

 

Next Steps/Prochaine Étape (describe/décrire)  
Share and compare. Allow others to add post-forum. 
 

Primary Contact/Personne Resource::  Andrew Kierstead 

 
Participants/Participants(es):     Diane Reid 

Interested/Intéressé (e)s 

  



   
 

 50 

The Session 07 Next Steps Tax credits for the purchase of art 
Original Topic Title/ Sujet de Discussion:  Tax Credits for the Purchase of Fine Arts and 
Fine Craft by Professional Artists/ Crédits d’impôts pour l’achat des oeuvres d’art et d’artisanat 
créées par des artistes professionnels/elles.  

 

Next Steps/Prochaine Étape (describe/décrire) 

Research the topic. What is happening at the federal level? Does this credit exist elsewhere? How 
can we make it happen in New Brunswick? 

 

Faire de la recherche à propos de cette idée. Est-ce qu’elle existe ailleurs?   

Comment fera-t-on pour la réaliser au Nouveau Brunswick? 
 

Primary Contact/Personne Resource::  Barbara Safran de Niverville 

 
 

Participants/Participants(es):   

Interested/Intéressé (e)s 
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List of Attendees 
 

Last Name First Name Email 

Alexander Diana diana.alexander@sculpturesaintjohn.com 

Allaby Patrick pnallaby@mta.ca 

Ansley Jade jade_ansley@hotmail.com 

Bartholomew Sophia connex@nbnet.nb.ca 

Blankert Rebecca rebecca.blankert@gmail.com 

Byers Darren woodrelic@gmail.com 

Charlton Greg gregory.charlton@gnb.ca 

Clavette Brigitte brigitte.clavette@gnb.ca 

Connell Akoulina execdirgen@artsnb.ca 

Cook Kaeli kaelicookpottery@gmail.com 

Corbett Spencer speny_2@hotmail.com 

John Cushnie connex@nbnet.nb.ca 

Dornan Linda Rae lrdornan@nb.sympatico.ca 

Dugas Sharon sharondugas60@hotmail.com 

Edson Erik eedson@mta.ca 

Fauteux Amanda amandafauteux@hotmail.com 

Finley Gregg greggfinley@rogers.com 

Forbes Kyle kdforbes@mta.ca 

Griffin Lisa larticisvp@gmail.com 

Hearte Elliott faucet@strutsgallery.ca 

Hogan Danielle daniellecarlahogan@gmail.com 

Holownia Thaddeus holwonia@mta.ca 

Hooper Kathy hooperkatharine@gmail.com 

Hooper Sue hoosto@nb.sympatico.ca 

Hooper-Clark Tandi 4clarks@nb.sympatico.ca 

Imbeault Nisk nisk.imbeault@umoncton.ca 

Imbeault Louise louise.imbeault97@gmail.com 

Jean Jocelyn jocelynjean4@gmail.com 

Johnson Misty mwatson@stewartmckelvey.com 

Judah Susan sbj@nb.sympatico.ca 

Kelly Gemey gkelly@mta.ca 

Khoury Nadia nadia.khoury@gnb.ca 

Kierstead Andrew a.kierstead@saintjohnartscentre.com 

Lanteigne Denis janvier93@hotmail.com 

Larocque Peter Peter.Larocque@nbm-mnb.ca 

Lee Wiebe Jennifer bouquetbeaucoup@gmail.com 

Leger Mathieu zarbes@gmail.com 

Leroux John johnnyleroux@hotmail.com 

Manchester Peter peterman@nbnet.nb.ca 

mailto:sharondugas60@hotmail.com
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Marier Elisabeth s.daigle@nufocusgroup.com 

McCarroll Kathryn sheilahughmackay@nb.aibn.com 

Mulholland Donna donnamu66@yahoo.com 

Murchie John johnmurchie@gmail.com 

Nicholas Katie knicholas@artsnb.ca 

Parker Carl linesandshadowz@hotmail.com 

Patterson Graeme graemepatterson@ymail.com 

Pazienza Jennifer jpazienz@unb.ca 

Reid Diane diane.reid@rogers.com 

Richard Roxanne roxanne.richard@moncton.ca 

Richard-Leger Rachelle rachellerichardphoto@rogers.com 

Robichaud Marie-France m-fr@hotmail.com 

Rogers Kate kate.rogers@fredericton.ca 

Roy Pauline roypauline@rogers.com 

Safran de Niverville Barbara bsafran@nbnet.nb.ca 

Sappier Natalie nsappier@artsnb.ca 

Sassani Rita ritasassani@gmail.com 

Surette Louie l.surette@nufocusgroup.com 

Taylor Laura taylor.lauracolleen@gmail.com 

Thibault-Forgues Julie jtfudem@gmail.com 

Walker Caroline caroline.walker@gnb.ca 

Wallace Kate katewallace@artslinknb.com 

Wells David david.wells.7@gmail.com 

Wigginton Lynn lynnwigg@gmail.com 

Williston Matthew K.  larticisvp@gmail.com 

 
 
  

mailto:knicholas@artsnb.ca
mailto:larticisvp@gmail.com
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About Open Space Technology 
 

 

1. Open Space in a few words… 
 
• Open Space Technology is a method for holding meetings and conferences that creates the 

conditions for dynamic and engaging conversations. It is a powerful way of bringing people 
together to search for solutions to complex issues around a central theme.  All participants 
have the opportunity to express what they consider to be important and to take 
responsibility on topics that they are passionate about. In doing so, people discover new 
ways of connecting and working cooperatively. It is a simple way to run better and more 
productive meetings, for five to 2000+ people.  
 

• Open Space was created over 25 years ago by Harrison Owen in response to something 
he noticed at conferences: people seemed most energized and engaged during coffee 
breaks. So he decided to create a meeting format that would look and feel like “one long 
coffee break”.  Amazingly, what people discovered is that a lot gets done during Open Space 
‘coffee break’ events especially when people are discussing real issues that they care deeply 
about and want to take responsibility for. 
 

• Open Space quickly and powerfully ignites people to engage as they unleash their 
leadership, individually and collectively. No experts, no panelists, no one leading the 
process, no agenda and no power point presentations. People unite around a common 
theme, post their own topics and in a matter of minutes, discussion groups form and 
dynamic conversations get underway. When that happens, new ideas and possibilities for 
action emerge. Everything gets documented at the event in real time. 

 
2. When is Open Space Technology the best meeting format to use? 

Consider if these 5 conditions are present; all are needed! 
 

 A real issue of concern – a lot at stake 

  High level of complexity 

  Lots of diversity: people and points of view 

 Genuine urgency (decision time of yesterday) 

 Real passion and yes even potential conflict! 
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3. Open Space in a few 
steps… 

 

 
I. Planning Stage 

i. Determine if Open Space process fits the situation 

ii. Identify a convening theme based on a “real issue of concern” 

iii. Create a compelling invitation; one that conveys how much we value input and 
participation of all attendees  

iv. Enlist support of a planning team; share openly with the leader or host how this 
approach differs from others in terms of self-organizing, shared leadership and 
more; involve others in the logistics, set-up, process and materials.  
 

II. Day of the Event 

i. People arrive, sit in a circle (or multiple concentric circles) 

ii. Host briefly welcomes, sets the tone and focuses the group around the theme 

iii. Facilitator describes the process 

iv. Participants propose topics, create agenda 

v. Sessions begin, participants self-organize, people are empowered 

vi. Discussion highlights and ideas for action captured on site 

vii. Participants regroup in a circle, sharing about what opened up  for them and 
what’s possible going forward 

viii. Briefing Book of highlights distributed immediately or shortly thereafter 
 

III. After an Open Space 

i. Broader insights and understanding of the issues from multiple perspectives 

ii. Opportunities for action emerge (outcomes from longer meetings) 

iii. People see the potential in themselves and others in a different light 

iv. All realize how much can get done, quickly, when we trust the proces 

Other Resources 
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Open Space Technology 

A User’s Guide 

the “definitive guide”  

by Harrison Owen 

originator of  Open Space 

Resources also available on line at:   

 www.openspaceworld.com 

www.openspaceworld.org 

 

 

Open Space Facilitator: 

      
 Suzanne Daigle 
s.daigle@nufocusgroup.com 

 

 

 
 
 
 
 
 

 

Open Space C0-Facilitator: 

Newsroom Support 

 

Kevin O’Brien 
kevin@ktobrien.com 

http://www.openspaceworld.com/
http://www.openspaceworld.org/
mailto:s.daigle@nufocusgroup.com
mailto:kevin@ktobrien.com
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Special Thanks To 
 

PHOTOGRAPHY:    VIDEOGRAPHY: 

 

    
Kehinde Akinsanya     Andrea Paulovic 
kinnisms@yahoo.com    thepavdesigns@gmail.com 
 

mailto:kinnisms@yahoo.com
mailto:thepavdesigns@gmail.com

